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Short form video is changing the world.

These small snack-size videos are all the rage across 
platforms like TikTok, YouTube, Instagram, Snapchat 
and beyond. For people under the age of 30, this form of 
content is enormously important.

QYOU Media (TSXV: QYOU) 
(OTCQB: QYOUF) is a company 
that is harnessing the power of 
this short form video content. 
The business operates with 
social media stars and online 
content creators in India and the 
United States, with an emphasis 
on the coolest and most popular 
influencers.

On the back of this, the company 
has combined short form 
content and TV entertainment 
to create The Q India, which 
reaches 125 million Indian 
households with its influencer-
led content.

It’s also at the forefront of 
influencer marketing both 
in India and the US, helping 
advertisers speak directly to 
millions of viewers through a 
network of social media stars.

Introduction

Figures from Statista show 
that worldwide social media 
advertising spend more than 
tripled between 2017 and 
2021, climbing to $181.2bn. 
That figure is projected to top 
$350bn in 2026 and QYOU 
Media is poised to capitalise on 
this trend.

Read on to find out how 
the company is building 
an extraordinary brand 
and how it plans to take 
India by storm!
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Who Is 
QYOU Media?
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Reasons to Invest

01 Young India: An Extraordinary Sector

India’s youthful and rapidly expanding population, along 
with the influx of money and tech into the country, make it 
an ideal market for QYOU Media to focus on.

02 Rapid 
Growth

QYOU is already racking 
up strong revenue 
growth and audience 
exposure as it begins 
tightening its grip on the 
Indian market.

Here are the key factors that make QYOU Media stand out 
 

03 Multi-
Faceted

The company’s business 
is diverse, with social 
media marketing efforts 
in the US informing 
Indian operations and 
vice versa.

04 Building a Brand

The company is aiming high, planning to 
construct a brand which is synonymous with 
cool for young Indian consumers.

05 The Right People

QYOU is headed by a mixture of leading voices from 
the entertainment business and expert investors.
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What makes QYOU Media unique is the synergy between 
its entertainment channels and its influencer marketing 
business. These two key facets of the business 
complement each other seamlessly.

For example, online influencers 
have a wealth of pre-existing 
content, which can quickly and 
cheaply be curated into shows 
for The Q India’s broadcast and 
VOD channels. In turn, these 
programmes create clips for 
influencers to share on social 
media and increase popularity.

This is what QYOU calls the 
virtuous promotional cycle, 
where influencers promote their 
TV shows through their social 
channels, while their TV shows 
promote their social media 
presence.

Essentially, both sides are 
feeding each other a constant 
stream of quality content, as 
well as a stream of viewers. 
This supercharges the appeal of 
influencers, giving them bigger 
audiences and making them 
more attractive and useful to 
major advertisers.

Another key way in which QYOU 
stands above competitors is 
the scope of the company’s 
ambition. QYOU isn’t just 
becoming successful at 

influencer marketing and 
broadcasting but is also building 
a brand which is synonymous 
with the best and most popular 
social content for young Indians.

And, with major brands 
becoming increasingly aware 
of the need to use influencers 
to market their products, the 
success of this strategy will lead 
to more major ad sales for the 
business.

Because of this ambition, the 
company is building a layered 
business model where each 
facet feeds into another. The 
company’s VOD platform, apps, 
channels, influencer marketing, 
gaming efforts, web3 offering 
and more besides will be built 
to synergise and feed into one 
another.

That’s how QYOU Media stands 
out from more one-dimensional 
businesses.

Competitive Advantage: 
Social Synergy
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Sector 
Background: 
The Indian 
Opportunity

The sectors and geographies that 
QYOU Media operates in look 
advantageous for the company’s 
future growth. Let’s drill down into 
the data and examine the market 
conditions that the business faces.
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The advent of social media, 
smartphones and short form 
video has changed the world of 
entertainment immeasurably.

One of the biggest changes has been the 
creation of influencer marketing. This is 
a whole new way for advertisers to reach 
their target audiences, by leveraging 
social media stars to promote their 
brands.

Influencer Marketing Hub’s Influencer 
Marketing Benchmark Report says more 
than 75% of brand marketers intend to 
dedicate a budget to influencer marketing 
in 2022. Additionally, 68% of surveyed 
marketers planned to increase their 
influencer marketing spend in 2022.

Meanwhile, short form video is 
revolutionizing the way people pass the 
time. Short form offerings in the form of 
TikTok, YouTube’s Shorts and Instagram 
videos are enormously popular. The 
former platform, which relies entirely on 
short-form video, broke 1 billion users 
in January 2022, demonstrating the 
popularity of the format.

This is the form of content QYOU 
Media is focused on harnessing and its 
enormous growth in popularity shows 
that the company is well-placed to take 
advantage.

It’s clear that there is a broad trend 
towards short form video and investment 
in influencer marketing, which are the two 
key facets of QYOU Media’s business. But 
what about the specific markets in which 
the company operates?

Entertainment 
Trends
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What’s more, a huge portion 
of this population are young 
people, with 65% of the nation’s 
people being below the age of 
35 and more than half being 
under the age of 25.

As well as being a young 
population, India is a nation that 
is obsessed with entertainment 
and technology.

India had 750 million 
smartphone users in 2021 and 
is predicted to reach 1 billion by 
2026, according to analysis from 
Deloitte. Smart TV ownership is 
rapidly increasing too, with the 
technology now forming 89% 
of India’s TV market. This huge 
adoption of technology creates a 
massive market for The Q India’s 
extensive video on demand app 
and streaming services.

India
The first and most obvious thing to note about a business with a 
focus on India is the sheer size of the addressable market. The 
South Asian nation has a population of more than 1.4 billion people, 
making it the planet’s second most populous nation and home to 
more than a sixth of humankind.

In the meantime, traditional 
television is still exceedingly 
popular and lucrative too, with 
TV advertising revenues in India 
projected to increase from ₹313 
billion rupees to ₹394 billion 
rupees between 2021 and 2024. 
Traditional TV channels like 
those launched by The Q India 
clearly still have a lot to offer for 
advertisers.

The country is also increasingly 
becoming a hotbed for business 
success, with the number of new 
unicorns, which are privately 
held start-ups valued at over 
$1bn, growing significantly each 
year. According to Invest India, 
2021 saw the birth of 44 new 
Indian unicorns, compared to 
just 11 and 7 in the two prior 
years respectively.

Put all that together and India 
doesn’t just look like a great 
place to do business in, but 
a superb market for a youth-
oriented business like QYOU 
Media. 
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While India is the biggest 
priority for the company, 
there is also a very healthy 
environment for QYOU’s US-
based operations. According 
to Social Shephard, the 
influencer marketing 
business has grown from a 
$1.7bn industry in 2016 to a 
$13.8bn space in 2021.

It’s clear to see why as well, with 
data from Statista indicating that 
28.7% of Americans follow at 
least one influencer on YouTube. 
A further 28.4% followed at least 
one influencer on Instagram, 
while more than a fifth were 
keeping up to date with at least 
one TikTok influencer.

Influencer marketing is a 
growing business in the US, 
with companies paying big 
bucks to speak directly to 
young audiences with the help 
of voices that they trust. As in 
India, this market is only going 
to become more significant 
in scale, leaving QYOU Media 
poised to benefit.  
 

United 
States

PAGE 10



For potential investors, 
it’s also worth examining 
the recent performance of 
shares in the entertainment 
and media industry in order 
to determine the viability of 
an investment.

iShares Evolved US Media and 
Entertainment ETF (IEME) is an 
actively-managed, market-cap 
weighted, fund of large-, mid-, 
and small-cap US stocks in the 
media and entertainment sector. 
As such, we can use this fund 
as something of a proxy for 
the media and entertainment 
market. This will help to 
indicate the market’s health and 
trajectory. 

Even with the continued impacts 
of the war in Ukraine and rising 
inflation, the IEME has been on a 
bullish run since mid-June. This 
period has seen the share price 
rise from $24.3 to $27.1 a share, 
representing 11.5% growth in the 
space of just over a month.

Within India itself, the media 
and entertainment industry is 
expected to grow at a CAGR 
of 8.8%, outstripping the 4.6% 
estimated CAGR for the industry 
worldwide.

This impressive performance 
and growth indicates that media 
and entertainment stocks like 
QYOU have the potential to 
offer returns even in the face of 
challenging market conditions.

Sector 
Performance
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Business 
Model: Building 
the QYOU Brand

QYOU Media’s business model is another facet that 
makes the company stand out above the crowd. The 
best way to understand why it works so well is to 
examine it piece by piece.
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This is QYOU Media’s Indian content 
brand, which is comprised of five 
channels across television and video 
on demand platforms. These channels 
consist of: 

The Q India

The Q:

The company’s flagship Hindi-language 
channel was the fastest growing 
television channel in India last year.

The Q Marathi:

A Marathi-language broadcast channel 
targeting the 85 million native speakers.

Q Kahaniya:

A digital channel available on smart TVs 
and video on demand apps consisting of 
animated content.

Q Comedistaan:

Another digital channel targeting growth 
among mobile and smart TV users, 
though this channel is entirely devoted 
to comedy.

Q GameX:

QYOU Media’s newly launched digital 
gaming channel aims to attract 
viewership from the hundreds of millions 
of gamers in India.

01 

02 

03 

04 

05 
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Further new channels are also 
expected to be launched before 
the end of 2022. Content from 
these broadcast channels reach 
125 million households and is 
also available on digital and 
mobile platforms that reach an 
additional 700 million potential 
viewers.

The content for these channels 
is cheap, simple to produce 
and enjoyable for viewers. 
That’s because it often involves 
existing content created by 
online influencer stars and 
uploaded to their online 
platforms. This content is then 
repackaged and curated into 
television shows, much like the 
way in which music videos on 
MTV used to be curated into 
playlists.

The result is popular 
programming that attracts a 
large audience of young Indians, 
making The Q India a key 
brand for advertisers. In fact, 
the channels have attracted 
enormous household names 
like Coca Cola, Amazon, Nestle, 
Unilever, Pepsi, Procter & 
Gamble and many more besides.

In addition to channel ad spots 
and sponsorships, The Q India 
also offers advertisers the 
chance to launch influencer 
marketing campaigns using its 
wide array of social media talent.

But this is not the only part of 
the company’s business with an 
influencer marketing footprint in 
India…
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While The Q India creates TV content with 
social media stars, Chatterbox partners with 
influencers to create impactful marketing 
online. The business has a huge pool of over 
300,000 influencers, from top celebrities, 
digital stars, to micro influencers, mom 
bloggers and campus-based creators.

Similarly to The Q India, Chatterbox has 
worked with major brands, including 
Amazon, HP and Olay.

QYOU Media completed its acquisition of 
97% of the business in June, substantially 
expanding its influencer marketing 
capabilities in India and offering 
immediate and accretive capabilities 
to QYOU Media’s India broadcast 
operations.

Chatterbox
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The US side of the 
business has also 
recently launched QYOU 
Studios, a creative 
production enterprise 
which offers brands 
and marketing partners 
more robust and 
complete production 
capabilities to promote 
their products on social 
media.

With industry veterans 
from Lionsgate, MTV, 
Disney and Sony 
populating its senior 
staff, the business is 
well-placed to continue 
winning contracts to 
promote further high-
profile entertainment 
franchises.

Don’t forget, while QYOU Media is largely focused 
on the Indian market, it also has a flourishing 
influencer marketing operation in the US. In 
the first two quarters of 2022 alone, QYOU USA 
delivered creative campaigns for seven number 
one movies from three different major studios, 
as well as two franchise video game launches 
and a major automotive brand.

The business has notably worked on campaigns for 
some huge names in the entertainment business. These 
include:

Partnering with game development giant Capcom to 
promote Resident Evil Village, the latest instalment 

in the world-famous survival horror series, on TikTok 
in a campaign which generated 

63 million organic views.

Landing 140 million organic video views in a 
campaign to promote Golden Globe nominated 

animated movie The Croods: New Age.

The business’ campaign for DreamWorks’ Trolls 
World Tour garnered 67 million organic video 
views and 10 million engagements, helping to 

drive more than 350,000 new subscribers to the 
movie’s YouTube channel.

US Influencer 
Marketing
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It’s important to emphasise that 
QYOU is focused on building a 
brand. The company is aiming to 
become THE powerhouse behind 
cool and popular Indian content.

Advertising revenues are currently 
powering the company’s impressive 
growth, but QYOU has its eye on further 
income streams. This includes a planned 
move into gamification, interactivity and 
web3.

QYOU Media plans to build and acquire 
platforms which allow users to engage in 
play-to-earn or watch-to-earn activities, 
acquire NFT collectibles and engage with 
a community of fellow users.

The first step of the business towards 
these new and emerging revenue 
streams is its partnership with Mzaalo, 
a blockchain-based gamified video 
platform. This means that content from 

Much More 
to Come

The Q India’s channels is now 
available to audiences who can earn 
rewards based upon viewership that 
can be spent on merchandise, digital 
goods, games and charitable giving.

For the future, QYOU Media 
envisions that its own apps will 
become web3 enabled, adding value 
to viewership. This will create further 
opportunities for content creation 
from social media stars and further 
possibilities for brand marketing, 
including offering discounts and 
deals to viewers in exchange for 
their loyalty.

It’s a sign of intent from a forward-
thinking media brand which is in 
tune with its young Indian target 
market. But how is the company’s 
recent growth reflected in its 
financial information?
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Company 
Overview & 
Investor Outlook
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QYOU Media’s business plan and growth of 
its network shows the exciting potential of 
the company. However, its financial data 
sheds light on the impressive growth the 
company has already achieved.

QYOU’s first quarter 
earnings, which 
covered the three-
month period ended 31 
March, showed revenue 
of CA$5.23m, an 
astronomical increase 
of 2,410% against the 
same period 12 months 
prior.

Even so, the revenue 
was still a little lower 
than in the prior quarter 
due to a certain amount 
of seasonality in the 
company’s revenues. 
That period, the fourth 
quarter of the business’ 
2021 financial year, saw 
revenues come in at 
CA$5.6m.

Second quarter revenue 
is expected to top this 
record, with this trend 
of record breaking 
anticipated to continue 
across the rest of the 
year as the brand has 
continued to grow 
with the launch of new 
channels.

Adjusted EBITDA loss 
was down, dropping by 
60% or CA$981,074 to 
CA$662,270, with this 
improvement powered 
by the huge increase in 
revenue. 

Net loss was similarly 
cut by 10% to 
CA$2.31m, with this 
figure including income 
tax provisions and non-
cash losses from share-
based compensation, 
marketing credits and 
amortization.

Whichever way you 
slice it, QYOU Media’s 
financials point to a 
business gaining a 
head of steam when 
it comes to building 
revenue, while losses 
are on the way down 
despite increased 
investment and 
spending on new 
projects.

Financial Information: 
Rapid Growth

PAGE 19



If you’re going to invest in a company, you 
want to know that your money is in good 
hands. That’s why it’s important to get to 
know the key figures behind the business.

With that in mind, QYOU Media’s 
three founders are:

Management 
Team

Curt Marvis 
Co-founder & CEO

QYOU is headed by entertainment industry veteran 
Marvis, who has previously served as President of 
Digital Media at cinema powerhouse Lionsgate. 
He also has experience of building businesses 
from the ground up, having co-founded and led on 
demand and internet streaming media company 
CinemaNow.

Before becoming a major player in the boardroom, 
Marvis worked extensively behind the camera. 
He produced a litany of music videos for the likes 
of Bon Jovi, Janet Jackson, The Rolling Stones, 
Pink Floyd and Metallica, as well as a number of 
music documentaries.
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G. Scott Paterson
Co-founder & Chairman

Paterson is a venture 
capitalist and was one of the 
initial investors in Lionsgate 
Entertainment, where he has 
served as a Director since the 
business was founded back in 
1997.

Paterson is also an expert 
in tech. He co-founded 
Engagement Labs, a firm which 
utilises machine learning to 
aid social media marketing 
efforts, and Symbility Solutions, 
a SaaS platform for insurance 
companies which was sold for 
CA$164m in 2018. Additionally, 
he co-founded secure document 
exchange business FutureVault 
in 2014 and currently serves 
as the company’s executive 
chairman.

Paterson has served as Chair of 
the Board of the Toronto Venture 
Stock Exchange, Vice Chair of 
the Toronto Stock Exchange and 
a Governor of the Investment 
Dealers Association, among 
other significant positions in the 
Canadian investor community.

Les Garland
Co-founder

Garland’s career has seen him 
co-found iconic TV networks 
such as MTV: Music Television, 
VH1, The Box Television 
Network and College Television 
Networks. His work in the small 
screen also saw him co-found 
Quantum Media and serve at 
The Box Television Network as 
Senior Executive Vice President, 
leading the channel’s domestic 
rollout in the US.

Before he built his extensive 
experience in cable television, 
Garland was Program Director 
at major radio stations like 
K-100 Los Angeles, CKLW 
Detroit, WRKO Boston and 
KFRC San Francisco. He brings 
unrivalled entertainment industry 
experience and knowledge of 
how to launch revolutionary 
television channels aimed at 
young viewers.
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But there is more to 
the company’s talent 
roster than its founders 
and there are many 
incredibly skilled 
individuals lending their 
expertise to QYOU.

Ke
y 

Pl
ay

er
s

For example, The Q India is 
led by CEO Simran Hoon, 
an expert in the Indian 
entertainment industry. 
Hoon served as Senior Vice 
President at Star India and 
Zee Network before joining 
Viacom as Executive Vice 
President and Head of Ad 
Sales.

These roles have given 
her an extraordinary 
understanding of the 
Indian television market 
and building advertiser 
relationships.

The Q India’s Chairman, 
Andy Kaplan, is another 
experienced member of 
the team, having spent 
more than 15 years as 
President of Worldwide 
Networks at Sony Pictures 
Entertainment. 

He has also served as 
Executive Vice President 
at Sony Pictures Television 
Group, a Board Member at 
the International Academy 
of Television Arts & 
Sciences and Co-Founder 
and Chairman at KC Global 
Media Entertainment.

This is just a small sample 
of the talented and 
experienced team who are 
behind QYOU Media.
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Investment 
Summary
QYOU Media has a lot 
running in its favour. Their 
unique business has an 
expanding presence in the 
US and is tapping into its 
main market of young India, 
which is perfectly suited 
by its unique and exciting 
offering. The business 
is building a bold and 
ambitious brand which is 
targeted at more than 700 
million people!

What’s more, the business has already racked 
up impressive growth and is expanding rapidly 
with the launch of four channels in 2022 alone, 
with the promise of more to come. This exciting 
expansion is expected to result in record 
quarterly revenues across the rest of this year.

Additionally, the business is being guided on its 
journey by a vibrant and exciting team of some 
of the most experienced heads in the industry. 
Under their stewardship and ambitious project 
like QYOU Media is well placed to flourish!

Each of these ingredients combine to make 
QYOU Media, a stock which looks like it has the 
potential to grow into a major brand.
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PAID ADVERTISEMENT
This communication is a paid advertisement. ValueTheMarkets is a trading name of Digitonic Ltd, and 
its owners, directors, officers, employees, affiliates, agents and assigns (collectively the “Publisher”) 
is often paid by one or more of the profiled companies or a third party to disseminate these types of 
communications. In this case, the Publisher has been compensated by  QYOU Media Inc. to conduct investor 
awareness advertising and marketing and has paid the Publisher the equivalent of $190,000 to produce and 
disseminate this and other similar articles and certain related banner advertisements. This compensation 
should be viewed as a major conflict with the Publisher’s ability to provide unbiased information or opinion.

CHANGES IN SHARE TRADING AND PRICE
Readers should beware that third parties, profiled companies, and/or their affiliates may liquidate shares 
of the profiled companies at any time, including at or near the time you receive this communication, which 
has the potential to adversely affect share prices. Frequently companies profiled in our articles experience a 
large increase in share trading volume and share price during the course of investor awareness marketing, 
which often ends as soon as the investor awareness marketing ceases. The investor awareness marketing 
may be as brief as one day, after which a large decrease in share trading volume and share price may likely 
occur.

NO OFFER TO SELL OR BUY SECURITIES
This communication is not, and should not be construed to be, an offer to sell or a solicitation of an offer to 
buy any security.

INFORMATION
Neither this communication nor the Publisher purport to provide a complete analysis of any company or its 
financial position.
This communication is based on information generally available to the public and on an interview conducted 
with the company’s CEO, and does not contain any material, non-public information. The information on 
which it is based is believed to be reliable. Nevertheless, the Publisher does not guarantee the accuracy 
or completeness of the information. Further, the information in this communication is not updated after 
publication and may become inaccurate or outdated. No reliance should be placed on the price or statistics 
information and no responsibility or liability is accepted for any error or inaccuracy. Any statements made 
should not be taken as an endorsement of analyst views.

NO FINANCIAL ADVICE
The Publisher is not, and does not purport to be, a broker-dealer or registered investment adviser or a 
financial adviser. The Publisher has no access to non-public information about publicly traded companies. 
The information provided is general and impersonal, and is not tailored to any particular individual’s 
financial situation or investment objective(s) and this communication is not, and should not be construed 
to be, personalized investment advice directed to or appropriate for any particular investor or a personal 
recommendation to deal or invest in any particular company or product. Any investment should be made 
only after consulting a professional investment advisor and only after reviewing the financial statements and 
other pertinent corporate information about the company. Further, readers are advised to read and carefully 
consider the Risk Factors identified and discussed in the advertised company’s SEC, SEDAR and/or other 
government filings. Investing in securities, particularly microcap securities, is speculative and carries a high 
degree of risk. Past performance does not guarantee future results.

FORWARD LOOKING STATEMENTS
This communication contains forward-looking statements, including statements regarding expected 
continual growth of the featured companies and/or industry. Statements in this communication that look 
forward in time, which include everything other than historical information, are based on assumptions 
and estimates by our content providers and involve risks and uncertainties that may affect the profiled 
company’s actual results of operations. These statements involve known and unknown risks, uncertainties 
and other important factors that could cause the actual results and performance to differ materially from 

Important Notice 
& Disclaimer
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any future results or performance expressed or implied in the forward-looking statements. These risks, 
uncertainties and other factors include, among others: the success of the profiled company’s operations; 
the size and growth of the market for the company’s products and services; the company’s ability to fund 
its capital requirements in the near term and long term; pricing pressures; changes in business strategy, 
practices or customer relationships; general worldwide economic and business conditions; currency 
exchange and interest rate fluctuations; government, statutory, regulatory or administrative initiatives 
affecting the company’s business.

INDEMNIFICATION/RELEASE OF LIABILITY
By reading this communication, you acknowledge that you have read and understand this disclaimer in 
full, and agree and accept that the Publisher provides no warranty in respect of the communication or the 
profiled company and accepts no liability whatsoever. You acknowledge and accept this disclaimer and that, 
to the greatest extent permitted under applicable law, you release and hold harmless the Publisher from any 
and all liability, damages, injury and adverse consequences arising from your use of this communication. 
You further agree that you are solely responsible for any financial outcome related to or arising from your 
investment decisions.

TERMS OF USE AND DISCLAIMER
By reading this communication you agree that you have reviewed and fully agree to the Terms of Use found 
here https://www.valuethemarkets.com/terms-conditions/ and acknowledge that you have reviewed the 
Disclaimer found here https://www.valuethemarkets.com/disclaimer/. If you do not agree to the Terms of 
Use, please contact valuethemarkets.com to discontinue receiving future communications.

INTELLECTUAL PROPERTY
All trademarks used in this communication are the property of their respective trademark holders. Other than 
valuethemarkets.com, the Publisher is not affiliated, connected, or associated with, and the communication 
is not sponsored, approved, or originated by, the trademark holders unless otherwise stated. No claim is 
made by the Publisher to any rights in any third-party trademarks other than valuethemarkets.com.

AUTHORS: VALUETHEMARKETS
valuethemarkets.com and Digitonic Ltd and our affiliates are not responsible for the content or accuracy 
of this article. The information included in this article is based solely on information provided by the 
company or companies mentioned above. This article does not provide any financial advice and is not a 
recommendation to deal in any securities or product. News and research are not recommendations to deal, 
and investments may fall in value so that you could lose some or all of your investment. Past performance is 
not an indicator of future performance.

ValueTheMarkets do not hold any position in the stock(s) and/or financial instrument(s) mentioned in 
the above piece. ValueTheMarkets have been paid to produce this piece by the company or companies 
mentioned above. Digitonic Ltd, the owner of valuethemarkets.com, has been paid for the production of this 
piece by the company or companies mentioned above.
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Value the Markets is your one-stop-shop for the latest news, analysis and information 
on the retail investment industry. Whether you’re new to the game and looking to 
improve your knowledge of this exciting world, or you’re a seasoned pro in need of 
quality analysis – we have everything you’re looking for.

About Value the Markets:

Further Reading:

Analysis:

If you’re looking for high quality insight and 
analysis, Value the Markets has just what you’re 
looking for. Click here to head straight to our 
analysis section and get the inside scoop on the 
next big thing.

Educational Content:

Whether you’re new to investing or a seasoned 
pro, there’s no denying it is an industry full of 
jargon. Lucky for you, Value the Markets has a 
dedicated education section to help you know 
your ESGs from your NFTs.
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